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Who is EMA’s audience? 
 Patients and carers 

 Healthcare professionals (doctors, pharmacists, 
nurses) 

 Journalists and bloggers 

 Academics/researchers 

 Industry (SMEs, big pharma) 

 National competent authorities 

 EU partners (EU institutions, EU Member States) 

 International regulators 

 International partners (WHO, EDQM) 
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An agency of the European Union 

How social is EMA? 



Why Twitter? 

Twitter has around 600 
million users worldwide 

Twitter is where news break 
and information spreads 
with speed of light 

The fastest way to get in 
touch with wide audiences 
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 34,500 followers 

 

 

EMA on social media 4 



What has the Agency done on Twitter? 

• Share content such as press releases and news items, 
PRAC and CHMP highlights, events, major consultations; 

• Visual is key: images, infographics, gifs, videos – more 
than 2/3 of the content is visual  

• Key words (hashtags) 

• Campaigns (e.g. #EMAPublicHearing, #OpenCTData) and 
participate in other organisations’ campaigns (e.g. Rare 
Disease Day, European Immunization Week) 

• Retweet partners (the EC, other EU agencies, WHO, other 
regulators, patients and healthcare professionals’ 
associations). 
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Retweeting patient and HCP organisations – a pilot 
 Interesting campaigns (e.g. #RecipeAgainstCancer) 

EMA’s retweets of other organisations generated less engagement than own content; 

Monitoring for content to retweet is time-consuming; 

More retweets than original content; 

EMA liked posts of other associations - but does it add value for organisations? 

Conclusions  

Engaging in other organisation’s campaigns is useful, but much more effective if 
we can support with our own content (e.g. Rare Disease Day)  

For the future: a platform for pre-notification of campaigns.  
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Engage more – what EMA plans to do  
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Use questions 

Tag partners in visual items to make 
them aware of EMA’s posts that are of 
interest for their stakeholders 

Work with multipliers for Twitter 
campaigns and other major 
communication activities 

Build up a joint hashtag library 

Reply when possible 
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How social is EMA? 



Why LinkedIn? 

Approximately 600 million users 

The most utilised platform for audiences aged 30-49. 

A LinkedIn post has a longer lifespan, triggering more non-paid 
engagement per post than on any other social media website. 

Facilitates contact with audiences that otherwise cannot be 
easily reached: academia, researchers and SMEs.  
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Visitor demographics  



What is the Agency doing on LinkedIn? 
• Links to press release and major news 

items, together with a short text and 
always with a visual item (image or video) 

• All infographics/infosheets and corporate 
videos 

• Recruitment adverts 

• Invitations to events that are open to the 
public 

• Replying to questions sent as comments to 
EMA's posts 
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How social is EMA? 
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Why YouTube? 
1 billion users of all 
ages  

It’s also a massive 
search engine 

By 2020, 82% of all 
consumer internet 
traffic will be video 
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What is the Agency doing on YouTube? 
A repository for all EMA videos 
Most videos are recordings of EMA’s 

events 
Broadcast channel only 
Focus on diversifying formats of videos: 

interview-type, corporate videos, 
explanatory materials, animations 

Subtitles where possible 
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Next steps 

More testimonials and explanatory 
videos 

Reorganise videos in playlists by topic 

Rename videos and change their 
description 

 



Thank you! 

 
European Medicines Agency 
30 Churchill Place • Canary Wharf • London E14 5EU • United Kingdom 
Telephone +44 (0)20 3660 6000 Facsimile +44 (0)20 3660 5555 
Send a question via our website www.ema.europa.eu/contact 
 

Further information 

Follow us on      @EMA_News 
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