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Social media: another way of reaching our stakeholders 



EMA’s presence on social media: overview 
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Our current approach: sharing news 
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Disseminate major news 
from EMA 

Raise awareness on public 
consultations 

Help stakeholders keep 
track of what is going on 
at EMA 



Where we want to go 
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Broadcasting Engagement 



@EMA_news 
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What we tweet: 

Press 
Releases 

Agendas & Minutes of 
Committee Meetings 

New 
Guidelines 

Public 
Consultations 

New European 
Public 

Assessment 
Reports 

Event & 
Meetings Open 
to the Public 

Job 
Advertisements 



Examples of tweets 
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YouTube and LinkedIn 
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emainfo 



Challenges 
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EMA communicates in English                             
Can we reach everyone ? 
 
National Competent Authorities all have their 
own social media strategies (and speak the local 
language in the right tone of voice) 
 
Different uptake of various social media channels 
depending on the Member States 
 



Perception survey 2015 

Survey conducted among partners and stakeholders in February 2015 to: 
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Assess how EMA’s 
communication to 

the public is 
perceived 

 

Understand how EMA 
communications are 

valued by its partners 
and stakeholders 

 

Assess and measure 
the levels of 

satisfaction with the 
services provided by 

EMA 
 



What did people say about our social needs and tools? 
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“other social media such as 

Facebook, Pinterest” 

“all social media 
(facebook,…)” 

“LinkedIn professional groups” 

“Use the social media to 
communicate effectively, 
especially for the young 

generation.” 

“I am not sure if EMA is 
differentiating the various 
comms tools enough for 

different audiences (e.g. who 
follows EMA on twitter, 

facebook vs. who reads website 
news or subscribes to targeted 

emails).” 

“2-way communication 
on twitter” 
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Respondents would welcome an increased use of social media 

Investing in social media tools will allow EMA to reach out to new 
stakeholder groups 

Develop a social media strategy based on a study that identifies 
the most appropriate social media channels EMA could use 

 

Recommendation 4 
Make better use of social media 



EMA’s response 

Developing a social media strategy 
to broaden EMA engagement  
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Strengthening dialogue on Twitter 
(more shareable content, 
participation in Twitter chats etc.) 

 



Twitter – we are trying new approaches 
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Twitter campaigns 
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Twitter – ready to take part in the discussion 
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Towards a new Social Media Strategy for EMA 

• Further improve our Twitter feed (more 
appealing content, simplified and easier-to-
access language…) 

• Introduce strategies to engage with our 
stakeholders on Twitter 

• Diversify our social media presence beyond 
Twitter?  
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We welcome your views and 
comments 



Thank You for Your Attention 

Sophie.Labbe@ema.europa.eu  
 
European Medicines Agency 
30 Churchill Place • Canary Wharf • London E14 5EU • United Kingdom 
Telephone +44 (0)20 3660 6000 Facsimile +44 (0)20 3660 5555 
Send a question via our website www.ema.europa.eu/contact 
 

Further Information 

Follow us on      @EMA_News 

mailto:Sophie.Labbe@ema.europa.eu
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